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Kutuphane Hizmetlerinin Sosyal
Medya lle Pazarlanmasi

ATILIM UNIVERSITESI
KADRIYE ZAIM KUTUPHANESI



Pazarlama Nedir?

 Pazarlama, firmalarin, hangi mallarin veya
hizmetlerin musterilerinin ilgisini cekecegini
tayin etmeleri ve satislar, iletisim, isletme
idaresi gelistirmeleri icin stratejileri
belirlemeleri stirecidir. (Philip Kotler,2008)

e “Pazarlama satis degildir” (Al, Umut, 2012)



Gelisim
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pazarlamasi . ) o
) Misterilerle yakin iligkiler kurmak ve yillardan
ilisid kKurulan iyi iliskileri devam ettirmek guniamuze
. kadar
isletmesi
isletmeler _ o o |
arasi Organizasyonlar, dzellikle tedarik zinciri 1980l
Uzerindeki isletmeler, arasinda iyi ve yakin | yillardan
pazarlama / . o .
Sanavi iligkiler kurup bu iyi iliskilerin devamli gundmize
- olmasina gayret etmek. kadar
pazarlamasi
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Sosyal ’ yillardan
Topluma saglanan yarar .
pazarlama gundmize
kadar

(Marketing: Principles and Practice, 1993)



Musteri Odakli Yaklasim

Product — Customer value
Place — Customer convenience
Price — Customer cost

Promotion — Customer communication



Musteri Kim?
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Kullanici Nerede, Kutliphaneci Orada!




Kullanici Sosyal Medyadal!
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“Digitalin 2016”




Turkiye’de Sosyal Medya
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Facebook 1. Sirada
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Yas Grubu Onemli!
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ETAILOF FACEBRDOE USERE BY A GE GROUP AND GENDER, IN MMILLECONS
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Sosyal Medya Kullanim Amacimiz

Social Media Channels Explained

Facebook o4 PO \ Instagram

| LIKE DONUTS HERE'S A PHOTO
OF MY DONUT

Twitter : 5 " LinkedIn

I'M EATING A MY SKILLS INCLUDE
#DONUT DONUT EATING

Pinterest Google+

HERE'S A DONUT I'M A GOOGLE EMPLOYEE
RECIPE WHO EATS DONUTS




Politika Olusturma

http://socialmediagovernance.com/policies/

Social Media

() Governance

Empowerment with Accountability
by Chris Boudreaux

Book on Social Emploveaas Softwarae Buying Guide FPolicies Databasa Blog

Social Media Policy Database

AL ACADEMICS AGENCIES B2B B2C GOWERMNMEMT, MNOM-PROFIT HEALTHCARE

GUIDES, TEMPLATES

Organization Docurment Title

Abbott Social Media terms of Use

Abbott Facebook Terrms of Useae

Abbott Twitter Privacy Policy

About.com Template: Blogging and Social Media Policy
About.com Template: Inmtermet and Email Policy

Adidas Group Social Media Guidelines

About & CGo


http://socialmediagovernance.com/policies/

Hedef Kitle




Odak Sosyal Aglar

Which Social Networks Should You Focus On/




Paylasim Stratejisi

A Social Sharing Schedule Timeline

@ CoSchedule

CoShedule



Icerik Olusturma

"Social is
a way of
thinking,
not a
trick.’

Jonah Peretti (BuzzFeed)


http://www.buzzfeed.com/

HTesekkurler
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