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	2011-2015
	Gazi University, Public Relations and Publicity, Ph.D.

	2007-2008
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	2002-2006
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ACADEMIC POSITIONS
	04/2016- Current
	Assistant Prof., Department of PR and Advertising,
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	09/2015-04/2016
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Atilim University, Turkey

	09/2013-09/2015
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RESEARCH INTERESTS
	1
	Advertising

	2
	Media Studies

	3
	Consumption Culture
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	8
	Eşiyok, E. (2018), Bedene İlişkin Yaklaşımlar Üzerine Bir Değerlendirme, Gazi Üniversitesi İletişim ve Kuram Araştırmaları Dergisi, 46, 111-122.

	9
	Turancı, E., & Eşiyok, E. (2018). Magazine as a Source for Promoting Health Consumption: A Comparison of “Women’s Health” and “Men’s Health” Magazine. Galatasaray Üniversitesi İleti-ş-im Dergisi, (28), 239-255.

	10
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COURSES GIVEN
	1
	Preparing and Writing Assignment

	2
	Graphic Design for PR and Advertisement

	3
	Computer Applications for PR and Advertising

	4
	Advertising Design

	5
	Industrial Structures and Media Relations

	6
	International PR and Advertising

	7
	Basics of Communication Campaign Planning

	8
	Advanced Project Planning and Applications

	9
	Advertising and PR Theories and Practice

	10
	Media Production Process 

	11
	Organizational Structures 

	12
	Reklam Eleştirisi (Yüksek Lisans)

	13
	Örgütlerde İletişim Stratejileri (Yüksek Lisans)



