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PERSONAL
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EDUCATION
2009-2014 Gazi University, Management, Ph.D.
2003-2004 FEV Isik University, Management, MBA
1994-1999 Bilkent University, Industrial Engineering (Full Scholarship), B.S.

ACADEMIC POSITIONS

2026- ... Faculty Member, School of Business, Atilim University
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2019-2024 Faculty Member, Faculty of Business, Abdullah Gul University

RESEARCH INTERESTS

Supply Chain Management, Digitalization, Digital Technologies, Data

1 Analytics

2 Marketing, Sustainable Production and Consumption
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1 Full Scholarship awarded by Bilkent University

Prime Ministerial Overseas Undergraduate Scholarship

2
3 Publication Incentive Award, TUBITAK
4

TUBITAK International Researcher Conference Support Grant

PROJECTS
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BOOKS/CHAPTERS
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2025, Duvar Yayinevi,
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Data Analytics, Data Structures and Algorithms, Marketing, Consumer Behavior,
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