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EDUCATION
	2013-2018
	Ankara University, Public Relations and Publicity, Ph.D.

	2011-2013
	Ankara University, Public Relations and Publicity, M.A.

	2004-2008
	Nakhichevan State University, Journalism, B.A. 


ACADEMIC POSITIONS
	01/2020- Current
	Asst. Prof. Department of PR and Advertising, Atilim University, Turkey

	09/2019- 01/2020
	Instructor, Department of PR and Advertising,

Atilim University, Turkey

	04/2018-06/2019
	Researcher, CRR (Communication Research & Implementation Center)
Ankara University, Turkey

	10/2014-11/2016
	Research Project Assitant, TUBITAK Funded “Analysis on Democracy Discourses of Political Leaders during General and Local Elections” 
Ankara University, Turkey


OTHER EXPERIENCES
	03/2019-09/2019
	Program Manager, ECHO Funded Project, ASRA NGO, Turkey

	11/2018-03/2019
	Monitoring & Evaluation Officer, GIZ Supported “Capacity Building of SSCs Project” Akdeniz Mül-Der NGO, Turkey

	09/2017-01/2018
	Project Coordinator, EU Delegation Supported “Capacity Building Project”, FISA NGO & StH NGO, Ankara, Turkey

	11/2017- 03/2018
	Communication Consultant, EU Supported Projects, ReaVid Consulting Company, Turkey

	03/2016- 01/2018
	Researcher, EU Delegation Supported Project, FISA NGO,Turkey

	10/2016- 04/2017
	Education Program Officer, UNICEF Funded Project, Middle East Research Center, Turkey


RESEARCH INTERESTS
	1
	Political Communication

	2
	Digitalization and Media Studies

	3
	Social Movements/ Digital Activism

	4
	Civil Society/NGOs/ Civil Dialogue

	6
	Social Cohesion/ Social Integration 

	7
	Refugees/ Asylum-Seekers/ IDPs


PUBLICATIONS
	1. 
	Seyidov, I. (2020). As Quite as a Mouse: Media Use in Azerbaijan. Communications: The European Journal of Communication Research, DOI: https://doi.org/10.1515/commun-2020-0021, pp. 1-19. (SSCI)

	2. 
	Seyidov, I. (2020). On Conceptual and Methodological Deficiencies of Data Journalism-Related Studies in Turkey. Connectist: Istanbul University Journal of Communication Studies, 58, 273-289 (ESCI)

	3. 
	Özoran, A. B. & Seyidov, I. (2020). Drawing the Portrait of Refugee Representation in Turkish Newspapers: A Framing Analysis of Hürriyet and Sabah, Maha Bashri & Sameera Ahmed (eds) Minority Women and Western Media: Challenging Representation and Articulating New Voices, Lexington Books

	4. 
	Seyidov, I. (2020). Two-Way Interaction Feature of Social Media Tools: The Twitter Example, In (E. Eşiyok ed) New Media Applications in Public Relations and Advertising, IGI Global.

	5. 
	Seyidov, I. (2019). A Descriptive Evaluation on Civil Society Theses Written Between 1993 and 2018 in Turkey, Kastamonu Communication Research Journal, 3: 81-99

	6. 
	Seyidov, I. (2019). On Social Integration Process with Refugees in Turkey: How NGOs can be more Effective? Special Edition, International Journal of Inclusive Education Special Issue: 1-16. Doi: https://doi.org/10.1080/13603116.2019.1673955  (SSCI )

	7. 
	Seyidov, I. (2018). Sivil Diyalog Kavramını Yeniden Düşünmek: AB Destekli Sivil Toplum Diyaloğu Programının İncelenmesi,  The Journal of International Social Research, 11 (61): 981-995

	8. 
	Seyidov, I. (2018). AB’nün Yürütmekte Olduğu Sivil Toplum Diyaloğu Programı Etkinliğinin Değerlendirilmesi, İLAUM Dergisi, 4 (1): 103-109

	9. 
	Seyidov, I. ve Özoran, A. B.  (2017). Filmler Üzerinden AIDS Okuması: AIDS bir Homoseksüel Hastalığı mıdır? A. Onur (ed), “Direnç, Onur ve daha fazlası: Disiplinlerarası Bakışla LGBTI”,  Ankara: Fisa Yayınları, s. 107-128

	10. 
	Seyidov, I. (2016). The Emergence of PR in Azerbaijan: Issues and Case Studies,  ILEF Journal, 9 (1): 388-409 (ESCI)

	11. 
	Seyidov, I. (2015). Tüketici Davranışlarında Şekillendirici bir Faktör olarak İslami Bağlılık,  Selçuk İletişim, 3 (1): 53-70

	12. 
	Seyidov, I. (2015). Bireyselliğin Reklamlarda İzdüşümü: Tempo Dergisi Üzerine bir İnceleme,  İletişim, Kuram ve Araştırma Dergisi, 39: 208-228

	13. 
	Seyidov, I. (2014). Türk Basınında Sunulan Kırım Krizi Haberlerinin Çerçeveleme Kuramı Bağlamında İncelenmesi,  Akdeniz İletişim Dergisi, 22: 60-74

	14. 
	Seyidov, I. (2014). A New Trend in Being Sociable: Social Updating, Digital Communication Impact Proceedings, Istanbul: Iskenderiyye, pp. 556-566


CONFERENCE PRESENTATIONS
	1
	Seyidov, I. (2020). Data as a Buzzword in Communication Research: Conceptual and Methodological Exploration, Atlas 7th International Social Sciences Congress, Budapest, Hungary. 

	2
	Seyidov, I. (2020). Freedom of Expression In, Freedom of Act out: New Trend in Activism,  III. International Cultural Informatics, Communication and Media Studies. Istanbul: Turkey

	3
	Seyidov, I. & Bol, D. M. (2015). 2015 Genel Seçimlerinde Politik Parti Liderlerinin Söylemlerinde Demokrasi Söyleminin İncelenmesi, METU, XIV. Social Congress, 23-25 November, Ankara, Turkey

	4
	Seyidov. I. (2014). A New Trend in being Sociable: Social Updating, International Conference of Digital Communication Impact, 16-17 October, Istanbul, Turkey

	5
	Seyidov, I., Kukrer, S. & Kılıc, O. (2013). Individual and social barriers of Turkish people to climate change and pollution. Poster presented in ICOEST2013, 18-21 June, Cappadocia, Turkey


COURSES GIVEN
	1. 
	Introduction to Communication

	2. 
	Media and Social Representation

	3. 
	Media and Politics

	4. 
	Local Media in Turkey

	5. 
	Organizational Communication

	6. 
	Politics, Media and Communication

	7. 
	Communication, Culture and Society

	8. 
	Media Relations in Public Relations

	9. 
	New Media Discussions

	10. 
	Social and Political Structure of Turkey

	11. 
	Journalism Practice

	12. 
	Kuram Tartışmaları/ Communication Theories (M.A course)

	13. 
	Sosyal Sorumluluk Kampanyaları/ Corporate Social Responsiblity (M.A Course)



